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comScore Forecasts Flat Growth for 2008 Holiday E-Commerce Spending

Reports Unprecedented 4-Percent Decline During First 23 Days of November vs. Corresponding
Shopping Days in 2007

RESTON, Va., Nov 25, 2008 /PRNewswire-FirstCall via COMTEX News Network/ --

comScore (Nasdaq: SCOR), a leader in measuring the digital world, today reported its tracking of holiday season retail e-
commerce spending for the first 23 days of the November - December 2008 holiday season, as well as its official spending
forecast for the season. For the holiday season-to-date, $8.2 billion has been spent online, marking a 4-percent decline versus
the corresponding days last year.

2008 Hol i day Season To Date vs. Correspondi ng Days* in 2007
Non- Travel (Retail) Spending

Excl udes Auctions and Large Corporate Purchases

Total U S. - Hone/Wrk/ University Locations

Sour ce: confscore, Inc.

Hol i day Season to Date Billions ($)
2007 2008 Pct Change
November 1 - 23 $8. 51 $8. 19 -4%

* Correspondi ng days based on equival ent shoppi ng days prior to
Thanksgi ving (Cctober 27 thru Novenber 18, 2007)

"Despite the recent reprieve that plummeting gas prices have given American consumers, the depressed and volatile stock
market, declining housing prices, inflation and the weak job market all represent dark clouds hanging over their heads this
holiday shopping season," said comScore chairman, Gian Fulgoni. "With consumer confidence low and disposable income
tight, the first weeks of November have been very disappointing, with online retail spending declining versus year ago. It's also
likely that some budget-conscious consumers are planning to wait to buy until later in the season to take advantage of retailers'
even more aggressive discounting."”

comScore 2008 Holiday Online Retail Spending Forecast

comScore's forecast is that holiday online retail spending for the November - December period will be flat versus year ago,
significantly lower than last year's growth rate of 19 percent and below the retail e-commerce growth rate of 9 percent that has
been observed for 2008 year-to-date.

Online Non-Travel (Retail) Holiday Consumer Spending
Excl udes Auctions and Large Corporate Purchases
Total U. S. - Hone/Wrk/University Locations

Sour ce: confScore, Inc.

Billions (%)
2007 2008 Pct Change
January - Cctober Actual $93. 6 $102.1 9%
Hol i day Season Forecast (Nov-Dec) $29.2* $29. 2** 0% *

* Actual **Forecast



"Assuming the stock market doesn't deteriorate materially during the season and that there is no apocalyptic news of major
financial institutions, manufacturers or retailers failing, we should see online spending growth inch back towards positive as we
get deeper into the season," added Fulgoni. "However, if there is any more significant bad news just over the horizon, all bets
are off."

comScore Debuts Holiday Online Shopping Survey

Alongside its reporting of behaviorally monitored e-commerce spending, comScore is also conducting weekly surveys of
approximately 500 consumers to determine attitudes and sentiment in regard to the holiday shopping season.

In the most recent survey, conducted between Friday, November 21 and Monday, November 24, 33 percent of consumers said
they had not even begun their holiday shopping yet. They also indicated they intended to cut back on holiday spending in
several ways, most notably by buying fewer gifts (47 percent of respondents) and buying less expensive gifts (46 percent of
respondents). Respondents also said they planned to employ the Internet to help cut costs, by taking advantage of free
shipping and/or no sales tax (39 percent).

Q@ What, if anything, are you doing to cut costs of holiday shopping?

Novenber 21-24, 2008
Total U. S. - Hone/Wrk/ University Locations
Source: conScore, Inc., Holiday Shopping Survey
Percent of
Respondent s
General Shoppi ng

Buying fewer gifts 47%
Buyi ng | ess expensive gifts 46%
Usi ng coupons | receive fromnmy newspaper or via mail 37%
Spending nore tine searching for deals in stores 32%
Shopping early in the season to take advantage of sales and

or discounts 22%

Shopping later in the season to take advantage of price reductions 19%

Onli ne Shoppi ng

Shoppi ng online to take advantage of free shipping, no tax, etc. 39%
Spendi ng nore tine researching deals online 37%
Usi ng online coupons or coupons | receive via email 31%
Usi ng conpari son shopping engines to find the best deals 25%
Shop online auction sites 21%
Shop online classifieds 8%
Usi ng deal of the day sites 8%

Weekly Online Holiday Retail Sales

(Photo: http://ww. newscom conl cgi - bi n/ prnh/ 20081125/ AQTU069)

Members of the media interested in receiving the data behind the Weekly Online Holiday Retail Sales chart, please contact
press@comscore.com

About comScore

comScore, Inc. (NASDAQ: SCOR) is a global leader in measuring the digital world and preferred source of digital marketing
intelligence. For more information, please visit http://www.comscore.com/boilerplate.

(Logo: http://www.newscom.com/cgi-bin/prnh/20080115/COMSCORELOGO)
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